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US West Coast Networks ~ Design & Configure  Manage Policies

US West Coast Networks Overview for this week ~

)
I e I Ie ra I F at o rm Your overall health is Good.
The current industry average health score is 88,
$0 your network is doing good with a score of 9:

94% of customers save time from
a single, easy-to-use dashboard

- Wi-Fi - Security and . Cisco Duo - Smart cameras ’ - Meraki APIs
L — SD-WAN
- Switching == . Cisco Secure Client - Sensors - Partner ecosystem
. AnyC t
" Mobile Device ‘ Secure Connect (AnyConnect)
Management - Cellular gateways - Cisco Secure Endpoint

(MDM) (AMP)

e’ Meraki




Trusted by 75% of Fortune 500 companies globally U

4M+ customer networks
799K customer
14M+ Merakidevices online
1 9 O + countries in network
99.99% Cloud SLA
1OB+ external APImonthly calls
Best-in-class 24/7 global support 639 M + daily end-user devices
Lifetime hardware warranty 3 4 M + active APl users




The Jam Experiment
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Platform UX simplification
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Single sign on across all platforms

Easily switch between applications

Streamlined management

Unified design system for
Cisco Networking and Security

e’ Meraki

e Network-wide

r Network-wide
Health
Uplinks
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8

Same navigation between

all platforms
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Got Scalability?
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The Digital Sandwich Experience

e Overview = Campaigns
Took WiFi connectivity and transformed it :3. Two types of campaigns were promoted
into a marketing platform as customers entered/exited stores
Location-based messaging Loyalty
Once a customer opted-in, SUBWAY® had Customers were sent offers based on the
the ability to message them based on their # of monthly visits to encourage returns
location and demographics
Churn

Offers triggered when a customer had not
visited location for a set period of time

Select Outcomes

30% 23% 15-30%

Visitors who opt-in return Visitors who sign into WiFi 15-30% opt-in to PII
to venues 80% more spend 23% more time In analytics and proximity
frequently SUBWAY® marketing over 1 year



PEBBLE BEACH
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cs.co/MerakiGo
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-~ US Open Cisco Meraki

3 8 . 9 3 terabytes

total traffic APs online

Top traffic category:
Secure Web traffic with 9.04TB

- 69,077

unique clients




Focus Areas

Take action | What we want to see you leave with:

e

Education Put it in Action Partnership and
Execution
. Teach the teacher * Technology * Offers
. Resources * Ease of transacting * See Try Buy
business

* Partnership and Execution

asco  Meraki
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Meraki Partner Portal

Visit MerakiPartners.com

Technology Offerings

Marketing Resources

Training/s

Promotions | Fastrack

POTP

ek Meraki

Training Sales Resources Marketing Resources

I fleur prins

MY DEALS MY LEADS MY MERAKI REPS MY RMAS

Find your sales representative

Working on an opportunity? Find your Meraki rep by searching your customer’s name or address below.

Search by* Customer country*

| Locatior elect Country
|

v/ Location

MERAKI CONTACT PHONE NUMBER SALES SEGMENT SALES TEAM

Have a question about onboarding tools, or need tc report a technical issue? Contact Meraki Sales or Support

Contact us

SALES SUPPORT

U.S. and Canada: +1 (888) 490-0918 ext 3 Worldwide: 41 (415) 937-6671
Australia/New Zealand: +61 2 8397 9000 Europe: +44 203 808 7003
Singapore and ASEAN: +65 3158 1385 email : support@meraki.com
Europe: +44 (0) 203 640 6121 Visit our support page for details.
Jagan: +81 3 4530 9000

Outside the U.S:: +1 (415) 432-1000

TERRITORY DESCRIPTION




Leverage a simple, high velocity sales model

SEE TRY BUY
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Next steps

‘tees’ Meraki
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